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Creating a compelling online presence as a Zoho Partner isn't just about listing
your services. It's about telling a story that resonates with potential customers
and builds genuine trust. Think of your website as your digital handshake,
where first impressions can make or break future partnerships.

et us break down each part below.



Your primary headlines (H1)

Purpose: Establish your primary value proposition at
aglance.

An action-oriented headline gives visitors an immediate
understanding of what you can deliver. Your H1 should
answer the visitor's primary question: "What's in it for me?"
within the 7 seconds they spend deciding whether to stay
on your page.

Pro tip: Focus on action and outcomes, not features.

Secondary headline (H2)

Purpose: H1 makes an offer, H2 builds trust by explaining
how you make it happen.

Your H2 should support your primary headline (H1).
It should elaborate on how you deliver on the promise
in a clear, customer-focused way.

Pro tip: Frame your H2 around the outcome your customer
will experience, not just what you do.
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% Zoho
Partners

Accelerate Your Digital
Transformationin

We combine industry expertise with guided Zoho implementation
and training to boost adoption and drive measurable results

Book a Free Consultation




Building your story:
The 60-40 approach

4
Purpose: A strong, customer-friendly story that makes *@
your brand relatable and builds trust.

While technical details matter, people ultimately choose
to work with businesses they connect with. This may

be in the form of a “About us,” “How we work,” or
“What makes us different” message. 60% storytelling
and relationship-building, 40% technical expertise and
credibility.
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Pro tip: Use real examples or short anecdotes to show
your expertise instead of listing achievements.

About Us

technology should make work easier, not harder.

What began as a small team helping local businesses What We Stand For
get more out of their tools has grown into a trusted

Zoho Partner transforming how companies operate.

We started in 2015, with a simple belief that <>
¢

% Faster Results —

Go live in days, not weeks
Over the years, we've worked with organizations
across industries—from startups finding their footing
to enterprises scaling faster—helping them simplify Tailored for Your Industry —
operations, automate processes, and unlock better Solutions customized for your workflow
collaboration through Zoho.

Our journey has always been about impact. & Zoho Certified Partner —

Every project we take on is a step toward helping Trained, experienced, and accountable
businesses move from chaos to clarity, with systems

that truly support the way they work.
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The "How we help you" section

Purpose: Connect customer pain points with your solution
in a way that builds trust and shows tangible value and
demonstrates that you truly understand your customer’s
world.

Start with a relatable insight into the challenges they face,
list 2-4 specific pain points, and then show how your
approach, powered by Zoho—turns those struggles into
growth opportunities.

Pro tip: Focus on challenges your customers frequently
mention. Using their own language makes this section
instantly more relatable and credible.
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How We Help Businesses Like Yours

We believe every business has a story. And every challenge, whether it's disconnected systems,
missed follow-ups, or production delays—deserves a solution that works from day one.

Our customers come to us with challenges like:
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Sales teams spending too Inventory data scattered Delayed invoicing slowing
much time on manual tasks across spreadsheets down cash flow




From discovery to delivery:
"Our process" section

Purpose: Gives the prospect a clear picture of how you

operate, from the first conversation to the final delivery.
It helps them visualize the journey and understand what
working with you actually looks like.

Break your process into 3-5 well-defined steps (e.g.,
Discovery - Implementation - Training > Ongoing Support)
so readers can quickly grasp the flow of work.

Pro tip: Describe what each step achieves for the
customer, not just what you do—this makes the
process feel meaningful, not mechanical.
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Step 1
Consultation

We start with a free audit
to understand your

workflows and challenges.

Our Process

S

Step 2
Implementation

We configure and deploy
Zoho tools tailored to
your needs.

X

Step 3
Training

We onboard and train
your team so they can

fully adopt the solution.

Step 4
Ongoing Support

We stay with you
post-go-live to optimize
and scale.




Show what you deliver:
"Our expertise" section

Purpose: Clearly communicate the Zoho products
and solution areas you specialize in, so prospects
know exactly where your strengths lie.

Prospects want more than a list of tools. They want to
see how your skills translate into real results. This section
helps you present your expertise in a way that shows
you understand the tech and how to use it to drive
business impact.

Pro tip: Connect every product and service to the
direct customer advantage—faster processes,
increased revenue, improved visibility, and the like..
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Our
Expertise

Zoho
Inventory

Gain real-time stock visibility and

avoid shortages
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Zoho

CRM

Centralize sales, track leads, and
automate follow-ups

Zoho .
Analytics

Make smarter decisions with
unified reports

o Zoho
o) Books

Streamline invoicing
and get paid faster

Zoho

Desk

Provide world-class support to
your customers




Your value proposition:
"Why choose us" section

Purpose: Present the core reasons clients choose you
—focusing on your unique method, reliability, and the
added value you bring that goes beyond implementation.

This is where you show what sets you apart. Beyond
technical know-how, your unique strengths, approach,
and track record help prospects understand why you're
the right partner for them.

Pro tip: Back up your claims with proof points like
measurable results, customer testimonials, project success
rates, or years of experience to build credibility and trust.
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Why Choose Us

We're more than a Zoho provider — we're your trusted partner for business transformation

° Proven Track Record Helped 50+ businesses across industries improve efficiency and outcomes.
° End-to-End Support From implementation to ongoing optimization, we stay invested in your success.
° Domain Expertise We understand your industry’s unigue challenges and tailor Zoho solutions to

meet them effectively.




Leveraging case studies
and projects:
Proof of success

Purpose: To validate your capabilities by showing how
you’ve solved actual business problems and delivered
measurable outcomes.

Case studies help prospects see your impact in action.
By showcasing real situations, real challenges, and real
results, you demonstrate that your expertise isn’t
theoretical, it works.

Pro tip: For each case study, set the scene, outline the
challenge, explain your solution, and share the quantified
results within a realistic timeframe.
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Case Study 1

A manufacturing client
reduced production delays
by 40% within 90 days of
Zoho implementation.
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Case Studies

Real Businesses. Real Results

~

Case Study 2

A retail business doubled its
sales pipeline in three months
after Zoho CRM setup.

Get Your Success Plan

—

Case Study 3

A services company cut
missed follow-ups by 70% and
increased repeat bookings.




Project portfolio:
Demonstrate your range

Purpose: To showcase the breadth of your work and the
level of technical sophistication you can deliver across
different project types.

Your portfolio gives prospects a snapshot of the types
of projects you handle and the technical depth you
bring. It visually communicates the variety of industries,
use cases, and implementation complexities you

can manage.

Pro tip: Call attention to projects that involved advanced
integrations, custom development, or multi-product
deployments. These quickly signal capability and
confidence.
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Project Portfolio

A snapshot of our implementation work across industries:

m Manufacturing Services

Automated order tracking,
integrated invoicing

Zoho Zoho o Zoho
\Q Inventory @ CRM B Books

* Duration: 8 Weeks




Bringing it all together:
A cohesive experience

Purpose: To tie every element, from your headline to your
case studies into one unified narrative that reflects your
brand, expertise, and customer-first approach.

Every section of your website should feel connected,
guiding the prospect effortlessly from understanding
who you are to seeing why you're the right choice.
Consistency creates trust and reinforces your story.

Pro tip: Write as if you're having a conversation with
the reader, not presenting a brochure. Use clear,
human language that flows naturally from one section
to the next.
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Start Your Zoho Journey
with a Free Consultation

Get expert advice on the right Zoho apps for your business.

Why Book

« Identify the right Zoho apps for your business
«+ Receive a step-by-step setup plan
« Getaclear path to launch faster

Contact Us Now




Partners

Accelerate Your Digital
Transformation in

o combine industry expartise with guided Zohoimpiementaton
‘and trining to boost adoption and drive messurablo esults
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How We Help Businesses Like Yours

Our customers come to us with challnges e:

Our Process

Our

/X Rnatytics

© FrovenTrackRecord
© trasotnaspont

© Domsin Expertise

Case Studies

Resl Businesses. Resl Resuts

Project Portfolio

Automated order tracking.

Start Your Zoho Journey
with a Free Consultation

‘Why Book

- Identify he ight Zoho apps for your business




zoho.com/partners



