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This guide prescribes the general rules 
and recommendations to follow while 
using Zoho's diverse logo portfolio. 
These guidelines will help establish 
consistency in logo usage across 
various platforms.

Overview  |  02

Overview
1



Zoho is home to multiple world-class 
product brands.

Each brand has a logo that acts as its 
primary visual representation.

Our logos are our most valuable brand 
assets. Appropriate use of our logos is 
essential in establishing brand 
consistency.

Our logos

Our logos  |  04

2



Placing this diverse element at the core of 
our design philosophy makes our logos truly 
unique and timeless.

Lines are one of the most essential elements 
of design. They can be used in a simple and 
versatile manner, without compromising on 
the visual integrity of the design. 

Logolinism makes it possible for all the logos 
in our suite to maintain consistency and 
uniformity in appearance while retaining the 
distinct identity of each product. When our 
logos are crafted using the same design 
philosophy, it becomes easier for the 
audience to map the logo to the Zoho brand, 
thereby strengthening our brand recognition.

The Zoho logo portfolio, which comprises 
the brand logo, product logos, suite logos, 
and program logos, is designed using the 
philosophy of Logolinism.

Logolinism is an avantgarde art movement 
established by Zoho with the objective to 
standardize and simplify our complex logos 
with simple lines.

Logolinism

Our logos  |  06

2.1



Zoho Puvi is our homegrown
typeface. It is functional, scalable,
and dynamic.

All our logos are represented
using the Zoho Puvi font.

Further, this typeface has also been 
used on zoho.com, product 
interfaces, apps, etc.

Typography

The characters that are straight ended,
like the letter "t", are terminated at a 
23.5° angle. 

23.5

2.2
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The Zoho logo represents 
Zoho — the brand as a whole.

Zoho logo  |  10

Zoho logo
3



The Zoho logo uses four primary colors  — 
Red, Green, Blue, and Yellow.

Zoho logo  |  12

Color codes
3.1

#E42527 #089949 #226DB4 #F9B21D



The logos in Zoho’s portfolio 
should use only the primary 
colors mentioned here.

Zoho logo  |  14



CMYK: 4 / 98 / 98 / 0 
RGB: 228 / 37 / 39
PANTONE 485 C
#E42527

CMYK: 85 / 14 / 99 / 2
RGB: 8 / 153 / 73
PANTONE 347 C
#089949

CMYK: 75 / 68 / 67 / 90
RGB:0 / 0 / 0
PANTONE BLACK
#000000

CMYK: 0 / 0 / 0 / 0
RGB:255 / 255 / 255
PANTONE WHITE 000C 
#FFFFFF

CMYK: 87 / 57 / 1 / 0
RGB: 34 / 109 / 180
PANTONE 660 C  
#226DB4

CMYK: 1 / 33 / 98 / 0
RGB: 249 / 178 / 29
PANTONE 136 C

#F9B21D

Text color

Zoho logo  |  16



Minimum size

Tilt degrees

Width 130px

The Zoho logo may sometimes be 
used on brand merchandise that requires 
laser engravings or 3D printing. The process 
involved in creating the merchandise may 
not be able to incorporate the full-color logo. 
In such cases, a monochrome logo design 
may be used.

Z O H O

-9° 24° -8° 0°

Zoho logo  |  18

Monochrome
3.2



The full-color logo may be applied to any 
background against which the logo is legible. 
Use black or white colorways for the logo text, 
depending on whichever performs well within
the given background. Avoid using the logo on 
backgrounds with the primary Zoho colors.

Usage on background

Zoho logo  |  20

3.3



Use the logo in the right size, colors, 
and placement.

Ensure that the 'Zoho' text is centrally 
aligned under the logo, within the 
green and blue squares.

Using the Zoho logo

Zoho logo  |  22

3.4

Do not change the 
position of the text.



Zoho logo  |  24

Do not change 
the font size.

Do not replace the bottom 
strokes with the text.

Do not change the color 
of the text.

Do not change the 
font style.
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Do not add special effects 
to the logo.

Do not use the logo 
in a sentence.

The world’s leading 
companies trust              to 
run their different business 
operations.

Do not add any other 
word to the logo.

Corp.

Do not replace the 
'Zoho' text with any 
other word or element.

Work · Online
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Do not use the logo 
without the text.

Do not change the 
opacity of the logo.

Do not use low- 
resolution files to 
represent the logo.

Do not add any outline 
to the logo.

Do not use only the 
logo outline. 

Do not use a different 
fill color for the logo.



Zoho logo  |  30

Do not squeeze, stretch, or 
distort the logo.

Do not change the stroke 
size of the logo.

Z O H O Z O H O

Z O H O

Z O H O

Do not alter the 
corner radius of the 
squares.

Do not alter the tilt 
degrees of the squares.

Do not alter the 
color sequence of 
the logo.



Ensure that the legibility of the 
brand name is maintained.

Using the logo on
brand collateral

Do not use the logo in spaces or sizes 
that render the brand name illegible.

Zoho logo  |  32

3.5



Do not use the Zoho logo as part of 
your layout design.

Do not crop the Zoho logo.

Zoho logo  |  34
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Here are some examples of the correct usage of 
the Zoho logo on various brand collateral:
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The Zoho favicon has been derived 
from the Zoho logo.

Favicon

Zoho logo  |  40

3.6
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The "Powered by" attribution mark not 
only builds trust and credibility but also 
reinforces our commitment to quality 
and innovation. When used correctly, it 
solidifies the connection between Zoho 
and the platforms it influences, 
showcasing the value our products 
bring to our partners and users.

Depending on the mode and available 
space, partners and users may use any 
of these formats to represent their 
association with Zoho.

“Powered by”
attribution mark

Zoho logo  |  44

3.7

Powered by Powered by

Powered byPowered by



Powered by

Width 100px
14pt

Puvi Regular

Color: #8C8C8C

Using the attribution mark

Powered by

(Used in light and dark modes)

Zoho logo  |  46

3.8



Signage is a key element in branding and 
marketing. Display boards with the Zoho 
logo can be used in various settings such 
as businesses, public spaces, and 
buildings. Consistent, properly aligned, 
and well-designed signage across various 
spaces improves brand visibility and 
reinforces brand recognition.

Zoho logo  |  48

3.9
Signage



Any box of the Zoho logo can fit 
four grids, or what we call Pettis, 
of equal size.

Petti 
(Our own metric)

Signage composition

Zoho logo  |  50

3.10



A Petti ratio of 7�3 must be 
maintained while scaling the 
logo against any background, 
as shown here.

7 Petti Width

3 Petti Height

Balanced grid design

Zoho logo  |  52

3.11



Based on the background and surrounding 
elements, the minimum clear space can be 
represented in one of the following ways:

1 Petti

1 Petti

Single Petti spacing

2 Pettis

2 Pettis

Double Petti spacing

Minimum clear space

A minimum clear space must be maintained 
around the Zoho logo to ensure legibility and 
visual separation from other elements. This 
spacing ensures that the logo stands out and 
remains visually distinct in any space.

For the Zoho signage, the minimum clear 
space is represented by the Pettis around 
the Zoho logo.

Zoho logo  |  54

3.12



Zoho logo  |  56

Here are some examples of the correct usage of 
the brand signage in various spaces:



Each product under the Zoho 
brand can be represented using 
its respective logo lockup or 
logomark.

Product logos  |  58

Product logos
4



A logo lockup is a combination 
of the product logo accompanied by 
the brand name and product name.

Analytics
Zoho

Logo lockup

Product logos  |  60

4.1



This variant is commonly used 
on marketing collateral, outdoor ads, 
promotional materials, and blogs.Analytics

Zoho

Brand name

Product logo Product name
Zoho Puvi Semibold

Zoho Puvi Semibold

Logo lockup

Product logos  |  62



You may use the following relative 
measurements to create the logo lockup 
for your respective product:

9 : 5 : 3 : 2 : 1
Product
logo

Product
name

Vertical line
space

Horizontal line
space

Brand
name

Creator
Zoho

5x

1x
3x

9x 2x

Creator
Zoho

100pt

20px
60pt

180px 40px

Creating a logo lockup

Product logos  |  64

4.2



Use the logo lockup in the right size, 
colors, and placement.

Do not change the position 
of the brand name.

Meeting
Zoho

Meeting
Zoho

Meeting
Zoho

Commerce
Zoho

Commerce
Zoho

Using the logo lockup

Product logos  |  66

4.3



Do not change the position 
of the logo.

Do not alter the spacing 
between the logo and 
the product name.

Do not use the 
Zoho logo in the 
logo lockup.

Do not squeeze, stretch, 
or distort the logo.

Apptics
Zoho

Apptics
Zoho

Recruit
Zoho

Recruit

QEngine
Zoho

QEngine
Zoho

Product logos  |  68



Do not change the font style.

Do not justify the 
text in the logo.

Vault
Z o h o

Do not change the 
font size.

Backstage
Zoho

Product logos  |  70

Zoho Campaigns
Zoho Campaigns

Do not use the brand name and product 
name on the same line.

Do not change the colors in the 
logo lockup.



On a single page or layout, you may use 
the logo lockup along with the Zoho logo 
placed separately.

CRM
Zoho

Do not use the logomark and logo 
lockup together on the same layout.

Using the logo lockup on
brand collateral

Product logos  |  72

4.4



While using a logo lockup, always include 
the Zoho logo on the same page or layout 
to represent the brand effectively.

Product logos  |  74

The easiest way to manage
business travel and expenses.

zoho.com/expense

The easiest way to
manage business
travel and expenses.
zoho.com/expense

The easiest way to manage
business travel and expenses.

The easiest way to
manage business
travel and expenses.

zoho.com/expense

Avoid using the logo lockup without 
displaying the Zoho logo on the same 
page or layout.



zoho.com/crm

Marketing

Sales

Service

zoho.com/crm

Marketing

Sales

Service

CRM
Zoho

CRM
Zoho
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Here are some examples of the correct 
usage of a logo lockup:
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Simplifying
payroll for
India

Payroll
Zoho

Simplify your
payroll with Zoho

Automatic payroll Direct salary deposit Integrated HR & accounting
zoho.com/payroll

18005726671

Simplify your
payroll with Zoho

Automatic payroll Direct salary deposit Integrated HR & accounting

zoho.com/payroll 18005726671

Payroll
Zoho

Payroll
Zoho

Product logos  |  80



The "Powered by" attribution mark is a 
key element of Zoho's branding and 
partnership strategy. It is a visual 
acknowledgment of the integral role 
our solutions play in the enhancement 
and support of third-party platforms.

“Powered by”
attribution mark

Powered by Invoice
Zoho

Product logos  |  82

4.5



Forms
Zoho

Powered by

Height 40px20pt Puvi Regular 15px

Powered by Invoice
Zoho

Using the attribution mark

Color: #8C8C8C
(Used in light and dark modes)

Product logos  |  84

4.6



Powered by Backstage
Zoho

Product logos  |  86

Here are some examples of the correct
usage of the attribution mark on some platforms:

Powered by Invoice
Zoho



Powered by Sites
Zoho

Product logos  |  88
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Product logo catalog
4.7
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Product logo catalog
4.7



While representing a sub-brand under a 
Zoho product, use the sub-brand logo 
and name followed by the name of the 
product, as shown here.

Product nameSub-brand logo

Sub-brand name

Logo lockupTeamInbox
by Zoho Mail

Sub-brand logos

Zoho Puvi Regular

Zoho Puvi Semibold

Product logos  |  94

4.8



by Zoho Mail

Zoho Puvi Semibold 24pt

Zoho Puvi Regular 14pt

70px 15px

Mail360

Creating a sub-brand logo

You may use the following relative 
measurements to create the logo for 
your respective sub-brand:

Product logos  |  96

4.9



Do not use the product logo to 
represent a sub-brand logo.

Do not use the Zoho logo to 
represent a sub-brand logo.

RouteIQ
for Zoho

Bigin
by CRM

Using a sub-brand logo

Use the sub-brand logo in the right size,
colors, and placement.

Toolkit
by Zoho Mail

Product logos  |  98

4.10



TeamInbox
by Zoho Mail

A day in the life of a 
customer support agent.

Bigin
 by Zoho CRM

Product logos  |  100

Here are some examples of the correct usage of 
a sub-brand logo on various brand collateral:



Product logos  |  102

Sub-brand logo catalog
4.11
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Sub-brand logo catalog
4.11



A logomark is a combination 
of the product logo accompanied 
by the product name.

Desk

Logomark

Product logos  |  106

4.12



Mail
Product nameProduct logo

Logomark

Zoho Puvi Regular

This variant is 
commonly used on the 
product UI. 

Product logos  |  108



Product Logos  |  82

A logomark can also be used in 
spaces where various Zoho 
products are collectively 
showcased, provided that the 
distinctive Zoho brand identity 
has been established.

Product logos  |  110

zoho.com



Creating a logomark 

The size of the logomark on a product 
UI must be 24px. The product name 
must be in Zoho Puvi Regular and must 
measure 18px. The padding before the 
logo must be 16px while the top and 
bottom padding must measure 12px.

Product logo 24px, Padding 12px

Product name 18px, Puvi, Regular16px 8px

Product logos  |  112

4.13

Sign

Sign



Use the logomark in the right size, 
colors, and placement.

People

Do not use any other 
font or color for the 
product name.

Do not alter the 
colors of the logo.

Do not use colors 
other than black or 
white on monochrome 
backgrounds.

People

Using the logomark

People

Do not change the 
font size of the text.

People

Product logos  |  114

4.14



Do not alter the spacing 
between the logo and 
the product name.

Do not alter the 
shape of the logo.

People

Zoho         is a cloud-based 
HR software crafted to 
nurture employees, quickly 
adapt to changes, and make 
HR management agile and 
effective.

People

People

Do not use the logo in a sentence.

Do not add special effects to the logo.

Product logos  |  116
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Here are some examples of the correct usage of 
a logomark on the product UI:



Product faviconProduct logo

Product favicons should measure 16px with a 
thickness of 1.3px. The outline should be 
white in color and maintain a thickness of 1px.

16 px16 px

1 px 1.3 px

1 px

Product favicon

Product logos  |  120

4.15



A product logo may not use all the colors 
present in the Zoho logo. However, ensure 
that only the primary colors present in the 
Zoho logo are used in any product logo.

The logo must be 
designed only using 
strokes.

The strokes must have 
a thickness of 60pt.

The logo must fit into a 
square that measures 
1024*1024px.

Simple tips to design a 
product logo

Product logos  |  122

4.16



The product logos were crafted keeping in mind the 
most prominent and distinct functions of each product. 
These functions are indicated in the logo design of each 
product. Let's take a look at some of them:

Understanding
product logos

Vault

WorkDrive

Product logos  |  124

4.17

Locker Password Cursor

+ +

Folder Team

+



Zoho has a suite of 55+ 
integrated applications to 
streamline all the business 
processes of an organization.

Suite logos  |  126

Suite logos
5



A Zoho suite can be represented by 
a combination of the suite logo 
accompanied by the brand name 
and suite name.

Brand name

Suite logo Suite name

Logo lockup

Suite logos  |  128



Creating a suite logo

Projects Plus
Zoho

100pt

20px
60pt

180px 40px

You may use the following relative 
measurements to create the logo for 
your respective suite:

Suite logos  |  130

5.1
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Here are some examples of the correct 
usage of a suite logo on various 
brand collateral:
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The strokes must have a 
thickness of 40pt. These finer 
strokes help bring out the 
diverse elements of a suite 
logo without compromising 
on its visual legibility.

The logo must fit into a 
square that measures 
1024*1024px.

A suite logo must have a 
hexagonal outline.

A suite logo must carry only the primary 
colors present in the Zoho logo.

Simple tips to design a 
suite logo

Suite logos  |  136

5.2



The suite logos were crafted keeping in mind the most 
prominent and distinct functions of each suite. These 
functions are conveyed through the logo design of each 
suite. Let's take a look at some of them:

Understanding suite logos

Suite logos  |  138

5.3

Common 
hexagon shape

HelplineCommon pointer
shape

+ +

Common 
hexagon shape

PromotionCommon pointer
shape

+ +
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Suite logo catalog
5.4
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Suite logo catalog
5.4



Suite faviconSuite logo

Suite favicons should measure 16px with a 
thickness of 1px. The outline should be white 
in color and maintain a thickness of 1px.

16 px16 px

0.6 px 1 px

1 px

Suite favicon
5.5
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Zoho has a range of dynamic 
community programs that provide 
a platform for diverse users and 
businesses to learn, collaborate, 
and network.

Program logos  |  146

Program logos
6



Partners
Zoho

Brand name

Program logo Program name

Logo lockup

A program can be represented by a 
combination of the program logo 
accompanied by the brand name 
and program name.

Zoho Puvi Semibold

Zoho Puvi Semibold

Program logos  |  148



Creating a program logo

Program logos  |  150

6.1

You may use the following relative 
measurements to create the logo for 
your respective program: Community

Zoho
100pt

20px
60pt

180px 40px



Community
Zoho

Where Zoho enthusiasts
connect, engage, and learn
from each other.

Intelligent software 
built for enterprise 
growth

Enterprise
Zoho for

Affiliate
Zoho

Want to earn $100,000 in
annual commissions just like
our top affiliates?

Program logos  |  152

Here are some examples of the correct 
usage of a program logo on various 
brand collateral:



Only the primary colors present in 
the Zoho logo can be used in any 
program logo.

Simple tips to design a 
program logo

The unique element within 
each program logo's square 
must fit within a box that 
measures 700*700px. 

The strokes must have a 
thickness of 60pt.

The logo must fit into a 
square that measures 
1024*1024px.

1024px

700px

60pt

Program logos  |  154

6.2



Understanding
program logos

The program logos were crafted keeping in mind the 
most prominent and distinct functions of each program. 
These functions are conveyed through the logo design 
of each program. Let's take a look at some of them:

Program logos  |  156

6.3

Common square
shape

Partners

+

Common square
shape Healthcare Service

++
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Program logo catalog
6.4
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Program logo catalog
6.4



Use the logo in the 
right size, colors, and 
placement.

Ensure appropriate 
placement of all the 
elements.

Social media  |  162

Social media
7



Zoho logo profiles

Social media  |  164

7.1



Product logo profiles

Social media  |  166

7.2



Logo on regional profiles

Social media  |  168

7.3



The Zoho suite logos must be 
accurately and effectively 
represented on all partner assets.

This will help partners create 
marketing materials that are both 
impactful and clear. 

Partner assets  |  170

Partner assets
8



The Zoho logo cannot be used in any 
manner that suggests Zoho's 
association, support, or approval of 
something, except in cases explicitly 
allowed by the partnership agreement.

All materials must include the 
following attribution clause:

The Zoho logo is a registered 
trademark of Zoho Corporation.

Use only the Zoho logo and product 
logos available in the official branding 
kit for all website, social media, and 
print media purposes.

Usage of Zoho logo and
product logos

Partner assets  |  172

8.1

The Zoho logo is a registered trademark of Zoho Corporation.



Zoho product logos

.

Do not use the Zoho logo and 
product logos from open sources.

Powered by

Your organization logo must not 
imply Zoho affiliation, sponsorship, 
or endorsement.

The Zoho logo may not be combined with any 
other symbols, words, logos, icons, graphics, 
images, slogans, numbers, or other design 
elements.

Work smarter!

Using the Zoho logo on
Partner assets
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8.2



The Zoho Partner badge stands as a mark 
of expertise and excellence. It indicates 
that the Partner has been authorized by 
Zoho. Its right usage helps establish 
positive association with the Zoho brand, 
and credibility among clients. 

The Zoho Partner badge must be used only by 
partners authorized by Zoho. Partners must 
always use the correct badge to indicate their 
contractual relationship with Zoho rightly. 
Further, we encourage partners to make use 
of the Zoho Partner badges available in our 
media kit instead of replicating the badge 
through their own design.

Zoho's Partner badges are
available in two formats:

Square badge

Rectangular
badge

Partners can use any one badge format on 
their online platforms and other brand 
collateral to represent their association with 
Zoho. The choice of format will depend on the 
space available on your layout.

Partner badges

Partner assets  |  176

8.3



Creating a Partner badge

You may use the following measurements 
to create a Partner badge:

1px White outline

80px Corner radius

680px
Zoho logo

Partner tier

220px110px 110px

440px

94pt  Zoho Puvi Regular

120pt  Zoho Puvi Bold
Brand name 

1024px

1px White outline

680px

Zoho logo

110px

110px 120px Corner radius

Partner tier
94pt  Zoho Puvi Regular

120pt  Zoho Puvi Bold
Brand name 
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8.4



The Zoho Partner badge usually 
carries the full-color Zoho logo. In 
case the badge is reproduced 
using laser engravings or 3D 
printing, a monochrome logo 
design may be used.

Monochrome

Rectangular
badge

Square badge

Partner assets  |  180

8.5



Using the 
Partner badge

Place the Partner badge in a clean and legible 
space. It is permissible to adjust the badge size 
while ensuring that the aspect ratio and badge 
colors remain unchanged.

Do not place the Partner badge in a 
visually cluttered space.

Partner assets  |  182

8.6



Zylker

Do not add any special effects 
to the Partner badge.Do not alter the colors 

of the Partner badge.

Do not change the font 
on the Partner badge.

Zoho
Premium
Partner

Do not merge the Zoho 
Partner badge with your 
company identity.

Zylker

Partner assets  |  184

Zoho
Premium
Partner



Do not alter the colors 
of the Partner badge.

Do not use the product logo on 
the Partner badge.

Do not alter the corner radius of 
the Partner badge.

Partner assets  |  186

Do not alter the position of 
the elements.
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Here are some examples of the correct usage of 
a Partner badge on various brand collateral:
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Partner badges catalog
8.7
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Partner badges catalog
8.7



Proper use of our logos is crucial for 
maintaining brand integrity and recognition 
on various marketing collateral. We must 
ensure consistent brand representation 
and reinforce our visual identity across all 
collateral and activities.

Our logos should be prominently and 
correctly displayed on signage, booth 
designs, flyers, banners, merchandise, 
social media posts, and stage set-ups. This 
not only enhances cohesiveness across 
marketing materials but also allows the 
audience to instantly associate all marketing 
collateral with our brand.
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Marketing
9



Email headers

Solution briefs or case studies

Infopapers

E-books

Flyers

Advertising

Event signage

Blog posts
Videos or webinars

Empower
Zoho

Collateral
TeamInbox
by Zoho Mail

Meeting
Zoho
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9.1



Events
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9.2
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Click here to download all
Branding Assets

Zoho Logo

Zoho Favicon

Zoho Product Logos

Zoho Suite Logos

Zoho Program Logos

Zoho Social Media DPs

Zoho Inspire Logo

Zoho Partner Badges

Plugins: All Zoho Logos

Guidelines

NAME
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WorkDrive           Org Folder            Zoho Branding Logos           Branding Assets

https://workdrive.zoho.com/folder/9jrwa4a909bed8fff457a90e38b1ef3a78770
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